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Knowledge Templates Across Languages  

 There are several different considerations in providing multi-lingual knowledge 

1. How can you translate knowledge into multiple languages?

2. How can you update knowledge across multiple versions in different languages?

But there is one more complex question, one that is much more difficult 

Should knowledge in different languages be presented differently? 

The first consideration is the presentation of the text.  Depending on if a language is read right to left, left 

to right, or top to bottom, the presentation of the text will be different. 

See two similar features from the Wikipedia front page in English and Traditional Chinese 

This does not address the root of the challenge. 

1. Is language a determining factor in how companies structure their knowledge right now?

2. Should knowledge be structured by the way it is used and the information within it translated into

different languages?
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Based on these questions, we conducted a short survey of different electronic presentations of knowledge 

that have three separate purposes – getting help for a technology problem, finding information relevant to 

me, and making a purchasing decision.   

Three examples illustrate the general principle that companies use now: the purpose of the knowledge 

overrides the language in presenting knowledge. 

Microsoft KB – English and Traditional Chinese  

  

 

Yahoo! – English and Japanese  
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Toyota – English and Japanese  

  

 

Looking at each pair of images taken from three separate sources, the information structured on each page 

is strikingly similar.  There are slight differences – for example, the large mouse-over tabs on the English 

Toyota site are not in the Japanese version – but the overall structure of information is the same. 

Based on our research, many companies’ structure knowledge is based on the purpose, not on the specifics 

of the language.   

But that isn’t the answer to the question.  It answers what companies currently do, NOT whether 

knowledge SHOULD be structured differently across cultures and language groups. 

This article is just a beginning.  We welcome your feedback! 

Contributing to this article are – Finula Darwin, Adam Krob, Cordelia Naumann (for the excellent question 

that sparked this article), and Priya Thyagaraj 

All screenshots taken on October 3, 2013 
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